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Introduction



Client
North Park Creamery

“Organic Soft Serve Ice Cream in North Park 
with Vegan options, affordable prices, and 
organic coffee”

Value Quality Community

Our Values



Client

Desktop view of website

Mobile view of website



Competitors

Dairy Queen Somi Somi Hanna’s Gotcha Tea Hammond’s 

https://www.dairyqueen.com/en-us/
https://www.somisomi.com/
https://hannascreamerycafe.com/pages/our-story-test
https://www.gotchateausa.com/
https://www.hammondsgourmet.com/


● Soft serve ice cream chain 
● Does dip cones and that’s a huge seller for North 

Park Creamery 
● Very well known and iconic brand
● As a franchise has access to funds that a small 

business does not

Dairy Queen

https://www.dairyqueen.com/en-us/


● Dessert establishment that serves Korean 
desserts such as: Ah-Boong- a fish shaped 
waffle cone filled with soft serve ice cream and 
Taiyaki-a warm fish-shaped waffle filled with 
choice of filling

● Nearby locations: Convoy and UTC (Coming 
Soon)

● Fills an otherwise overlooked niche like NORTH 
PARK CREAMERY

● One of their main products is soft serve ice 
cream

Somi Somi

https://www.somisomi.com/


● Local La Jolla dessert cafe that serves fresh 
Italian coffee, cookies, brownies, and ice cream.

● Located in Westfield UTC, an outdoor shopping 
complex frequented by students and young 
adults.

● Competes with many upmarket and 
well-established brands.

● Offers a slightly broader range of products, but 
presents opportunities for a similarly local, small 
business

Hanna’s Creamery & Cafe

https://hannascreamerycafe.com/


● Boba and milk tea store that provides a similar 
atmosphere and sweet products like ice 
creameries

● Have an established brand presence, as a 
mid-tier chain across Southern California

● Online menu has professional pictures of drink 
items, making website appealing

Gotcha Tea

https://www.gotchateausa.com/


● Hammond’s is on the same block and is thus a 
direct competitor

● Established a couple years before so more 
entrenched in the community.

● Targets lots of the same user base, although 
slightly different niche’s

Hammond’s Gourmet Ice Cream

http://www.hammondsgourmet.com/


Brand



Dairy Queens’ brand can be described as classic and corporate. The 
fonts used, especially the script font, are very traditional. The photos 
featured on their site are very sterile featuring only the item and often 
blank backgrounds or no people. The site feature various large 
trademarks staking their claim on various item names.

Color Palette

Desktop view of website Mobile view of website



Somi Somi’s brand can be described in three words: unique, trendy, 
and modern. The items that the dessert place offers fill a niche in a 
more broad market. Their food is picturesque and is perfect for 
posting on Instagram. Their website is filled with straight lines, sans 
serif fonts and plenty of “white” space giving it a contemporary look.

Color Palette

Desktop view of website Mobile view of website



Hanna’s Creamery & Cafe’s visual identity is clean, simple, and modern. The 
website’s minimalist palette uses its accent color sparingly, allowing the site’s 
photographs to shine instead. The potential rigidity/monotony of its composition 
and color palette are offset by its unique serif display typeface and playfully 
offset vector graphics. Its logo reflects this balance between the classic and the 
modern by combining a memorable script typeface with a cleaner, serif one.

Color Palette

Desktop view of website Mobile view of website



Gotcha Tea’s brand can be described as chic, cozy, playful, and 
established. Through the use of pastel colors and doodles, their website is 
warm and inviting. Additionally their drinks, packaging, and location are 
designed to be aesthetically pleasing, great for social media. Lastly, they 
have multiple signature drinks, setting them apart from their competitors.

Color Palette

Desktop view of website Mobile view of website



Hammond’s brand can be described as trendy and upscale. They 
focus on chic flavors and unique types or displays of ice creams. The 
clean layout and light color palette of their site give it a very classy 
look.

Color Palette

Desktop view of website Mobile view of website



Summary
● All of our competitors preferred mainly white or off white backgrounds with 

color blocking or accents on top of them and this is a direction we intend to go 
in since it is modern

○ We may also look into parallax scrolling or similar features
● Gotcha Tea’s playful feel through doodles and sparing use of accent color 

throughout the site is something we intend to replicate
● Hammond’s video carousel on the front page is a mouth watering feature we 

wish to include
● Hanna’s playful offset layout and menu photography are great inspirations
● Dairy Queen and Somi Somi’s use of image carousels throughout the site is 

another feature we will be using
● We will also be replicating the approachable and pleasant airs of the light or 

bright color palettes found on all the sites



Functionality



Key Functionalities
Functionality Competitors How many do it?

Gift Card/Offers Dairy Queen, Hammond’s, Somisomi, Hanna’s, 
Gotcha Tea

5/5

Online Account Dairy Queen, Somisomi, Hanna’s, Gotcha Tea 4/5

Interactive Location Map Dairy Queen, Hammond’s, Somisomi, Gotcha Tea 4/5

Interactive Job Application Hammond’s, Somisomi, Hanna’s 3/5

Interactive Menu Dairy Queen, Hanna’s, Gotcha Tea 2/5

Merchandise Store Dairy Queen, Somisomi 2/5

Current Flavors at Location Hammond’s, Hanna’s 2/5

Venue/Catering Booking Hammond’s, Hanna’s 2/5



Key Functionalities (cont.)
Functionality Competitors How many do it?

Breadcrumbs Dairy Queen 1/5

Image Carousel Somisomi 1/5



Online Account

Signing in lets users view their last 
orders, accumulate rewards, and gives 
them access to exclusive deals.

Dairy Queen has 
an online 
account 
functionality 
with the sign in 
displayed in the 
navigation bar



Interactive Menu

The menu also 
recommends other 
categories at the 
bottom to help users 
that are unsatisfied with 
current options find 
something they want

Dairy Queen’s 
menu has a filter 
function and is 
separated into 
multiple layers of 
categories making 
the decision 
process easier by 
giving users less 
things to choose 
between at a time.



Locations

Dairy Queen has a 
map that allows 
you to search by 
City, State or Zip 
code and then 
displays locations 
in the area.

You can also filter 
locations by what 
the store has or is 
capable of

Breadcrumbs



Online Merchandise and Gift Card Purchasing
Dairy Queen 
has an online 
merch store 
with a search 
function and 
product 
categories

Also has a 
portion of the 
site that allows 
online 
purchases of 
gift cards



Automated image carousel for 
advertisements at the top of the Home page 

Call to action for customers 
to post about the company on 
social media

Manual Image carousel 
showing Somisomi’s 
most recent Instagram 
posts



Menu

Scrolling slideshow 
displays the 
different types of 
products offered. 
(This timing of this 
feature is a bit fast 
in our opinion)

Overall, Somisomi’s 
menu is very 
simple and clean. 
The use of colors 
and images helps 
user to visualize 
their products.



Locations

Search function. 
Call to action to 
“SEARCH BY CITY.”

Locations have 
their own 
sections listing 
the city, 
address, store 
hours, and 
phone number. 
They also include 
a picture of the 
store (if open) 
and an image 
with the words 
“Coming Soon” 
if not yet open.

Additionally each 
location has a map 
icon that links to google 
maps when clicked.



Button for Somisomi’s 
online store located 
right of the navigation 
bar. However, the 
store isn’t open yet.

Online Store



Gift Cards

Gift Card Label takes 
users to a separate site.

https://squareup.com/gift/VPWTW4B3FABB9/order


Online Account

Desktop view of website
Desktop view of website

Mobile view of website Mobile view of website

The mobile design 
places the drop 
down for the online 
account in the 
hamburger.

Users can also 
access the drop 
down at the top of 
the page.

Drop down menu at 
the top right of the 
page where the “Log 
in” button was. Also 
adds a bell icon.

Menu on the left 
side of the page is 
always present



Hanna’s hosts an 
online ordering 
system that allows 
users to browse its 
products, check 
ingredients, and 
schedule for pick 
up or delivery.

It is the website’s 
primary feature.

Clicking on an image 
or product title will 
open a product page 
with ingredient + 
allergen info.

Users can also hover 
over the image to 
get a detailed view.

CTA button is 
clear; clicking 
will direct you to 
billing and 
address fields..

Users can easily 
adjust quantity on 
the same page.

Or keep browsing.



Allergen warnings are highlighted 
with all caps. Full ingredient list 
also included below.

On the product page, customers can choose the serving size and 
perform a similar range of actions (add to cart, check out). There is also a 
lovingly appetizing description, communicating a friendly, upbeat tone.

Consistency of the side 
window is maintained.



In contrast to the desktop site, the mobile site’s hamburger 
menu organizes header navigation into a concise format.

However, the user profile & shopping cart icons are readily 
discoverable for the convenience of any shopping customer.

Desktop

Mobile



Hanna’s also maintains a “News” feed that 
displays and filters its various published 
articles and updates.

Users can filter articles 
based on tags. These tags 
can be curated based on 
the audience they are 
trying to attract (e.g. those 
looking for catering 
services).

Users may also navigate/sort by tags 
on the bottom of each article preview.



Interactive Menu

Menu with images, pricing, and description 
are professional and provide users with an 
accurate depiction of offerings.

Filterable menu 
is easy to use 
on mobile as 
items are 
divided into 
sections.

Users can rate and comment on drinks.



Interactive Menu

Clicking on an item opens up a details screen.

Other users reviews are visible.



Map of Location

Maps show all locations

Can easily find directions



Gift Cards

Gift cards are available for 
purchase easily through 
primary navigation



Online Account

Can create a normal account

Can “Become a VIP” through 
setting up an account



Interactive Menu

At the top of Hammond’s menu there are buttons that let you see what 
current flavors are available at the specific location



Hammond’s location page 
displays a photo of the 
location as well as a google 
map widget showing its 
location with the ability to 
click it for directions.

Location



Job Application

Hammond’s join the team 
page immediately offers 
user a job application with 
fields that can be filled in 
and can be submitted 
right on the site.



Job Application

Hammond’s provides a 
catering request form right 
in their site with fillable 
fields



Online Gift Card Purchasing
Uses a third party 
to provide online 
purchasing of gift 
cards



Summary
● Several of our competitors have menus that are filterable and searchable and we 

think that North Park Creamery could benefit from this feature 
○ Some of the ways to integrate this would be through carousels, highlights, and drop down menus

● Since we intend to introduce a merchandise section to the website we want to include 
an online account functionality like the ones Somisomi, Dairy Queen, and Hanna’s uses 

● We also want to add an interactive location map so that users can easily get 
directions to North Park Creamery

● If our client is interested, we will also add an interactive job application
● We are also considering adding breadcrumbs to the site, similar to Dairy Queen’s
● Since our client has space to rent out, we will be including a venue/catering booking 

form similar to the one Hammond’s has
● Like many of our client’s competitors we will also incorporate a working gift card/offers 

section



Site Architecture



Sticky header 
nav at top of 
page that scrolls 
with you that 
has most 
important items

Bottom block of 
less important 
items

Consistency 
across desktop 
and mobile with 
blue highlight of 
current page 
and label names

Navigation 
hidden in upper 
left hamburger 
menu on mobile



Navigation is hidden using 
a burger menu on mobile

Yellow text 
indicates the 
current page

Log in is separate

Mobile view of website

The desktop view of the site only has four 
main labels: Menu, Locations, Gift Card, 
and Online Store. The logo acts as a home 
button and there is a Log in, Help button 
and basket icon indicating users can 
purchase items on the website.

Desktop view of website



Both the desktop and mobile site divide their navigation links into two, with 
“Our Story”, “Cookie Subscription”, “Order Now”, “News”, and the 
shopping cart + profile icons taking precedence in the top navigation bar. 
The limited # of primary labels makes it easy to navigate the choices, and 
the representative icons declutter this interface further.

Comprehensive menus (e.g. for ice cream, coffee) and other navigational 
links are located in the page footer. This can make them potentially 
difficult to find despite saving space on the main navigation menu.

Contact info (e.g. 
social media, phone 
#, email) is collected 
in the footer as well. 
This may be helpful for 
decluttering, but may 
pose challenges to 
those coming to the 
website for contact 
info.



Hamburger menu

Secondary labels 
underneath 
“About Us”

Mobile view of website



Secondary labels 
underneath “About Us”

Desktop view of website

Sticky header as you’re 
scrolling down



Ethics + Sourcing

Description depicts luxury tea 
and care in sourcing, elevating 
their brand.

Sourcing 
information is 
under “Our 
Farm” nested 
under “About 
Us”



Ethics + Sourcing

Encouraging sustainable drink 
wear on their homepage



Inconsistency across 
desktop and mobile in 
placement of hamburger 
and highlighting of 
current page



IA Table- Primary Labels
Primary Labels Dairy Queen Somisomi Hanna’s Gotcha Tea Hammond’s Total

Menu/Flavors X X X X

“Our Story” X X X

Locations X X X X

Gift Card X X X X

Shop X X

Help X

Contact Us X X X

Careers/Join 
The Team

X X X

DQ® CAKES X



IA Table- Primary Labels (cont.)
Primary Labels Dairy Queen Somisomi Hanna’s Gotcha Tea Hammond’s Total

 DQ® Delivers  X      

 News/In The 
News

 X  X  X  

 My Account  X  X X X   

Start Order  X  X  X   

Home X X  X  

 Gallery     X  

Catering   X  X  

Become a VIP X



IA Table- Secondary Labels
Primary Labels Dairy Queen Somisomi Hanna’s Gotcha Tea Hammond’s

Menu FEATURED, TREATS, 
FOOD, DRINKS, 
CAKES, KIDS

“Our Story” OUR FARM, BRANDING, 
MEDIA, PARTNERSHIP, 
PEOPLE, GALLERY

Locations

Gift Card

Shop

Help

Contact Us SEND A MESSAGE,
NOW HIRING



IA Table- Secondary Labels (cont.)
Primary Labels Dairy Queen Somisomi Hanna’s Gotcha Tea Hammond’s

 DQ® Delivers     

 News/In The 
News

OVERVIEW, 
ANNOUNCEME
NTS, MEDIA 
CENTER, 
COMPANY 
PROFILE

   

 My Account  MY ORDERS,
MY ADDRESSES

MY 
SUBSCRIPTIONS,
MY ACCOUNT,

LOGOUT

  

Start Order    

Home    



 Gallery    

Catering     

Careers

Primary Labels Dairy Queen Somisomi Hanna’s Gotcha Tea Hammond’s

IA Table- Secondary Labels (cont.)



Our Proposed Site Architecture

● Home (likely a logo)
● Menu
● Our Story
● Locations
● Shop

○ Gift Card
○ Merchandise

● Contact Us
○ Join The Team (friendlier)
○ Catering
○ Venue booking

● News
● My Account

KEY:

●  Primary Nav. Label
○ Secondary nav. label



Summary
● We saw an even split between sites that actively used secondary labels (DQ, Gotcha) and those that 

generally stuck to a simpler, single-layer architecture (Hanna’s, Somisomi, Hammond’s). While secondary 
labels are useful for establishing info hierarchy in the header/nav bars, we will likely lean towards keeping 
information condensed in the primary labels and use secondary labels sparingly for a simpler 
browsing experience.

○ This applies especially to North Park Creamery at the moment because it is still a relatively small 
business; links to merchandise and store locations might take lower precedence, esp. if there isn’t 
much content to supplement them.

● We observed several inconsistencies between the primary header labels on mobile and desktop. When 
we design our website, we hope to design with a mobile-first mindset, eliminating the need to reduce 
information for mobile users due to spacing constraints.

● Some websites included information like menus or contact/hiring info in the footer or secondary labels. 
We might use this technique but avoid including pages users most frequently access (e.g. menu) 
exclusively in this section.



Summary
● Some of the most highly prioritized labels (based on presentation order from top-down or 

left-right) were “Home,” “Menu,” “Our Story,” “Locations,” “Shop (gift cards or 
merchandise deals).” Based on our user interviews, we can affirm these will be important 
primary labels to include in our navigation bar as well.

○ Following our competitors, we will likely use “Contact Us” as a primary label, with 
employment information, venue booking, and catering services as secondary 
labels.

○ We may also include an icon signifying user account info if North Park Creamery 
decides to include transactions for gift cards/rewards

○ Finally, considering the potential for North Park Creamery to form strong bonds with 
its locals, we may feature a news section to highlight recent events or collaborations 
with the community



Content



Menu provides 
possible sizes, 
nutritional 
information, and 
allergen information 
all in drop downs for 
users’ convenience



Nutrition 
information is also 
displayed on its own 
page with a 
comparison table

Community page 
that highlights what 
fundraisers and other 
philanthropic efforts 
they participate in

Provides a list 
of frequently 
asked 
questions 



Breakdown of their main product

“Our story” section explaining why they 
started the company and why they’re 
different from other ice cream places

Explanation of 
other products 
that they offer



Verbal and Visual 
list of soft serve 
flavors available.

However, there are 
no prices shown 
for any product.

Menu



Coffee and ice cream menus 
are images, making them 
easy to download and share. 
They have no interactions or 
images and present a very 
modern, minimalist look.

The cookie menu 
features a smaller 
selection of products 
and uses bright, 
enticing, and 
professional images to 
highlight each item.



One of Hanna’s biggest strengths is its 
descriptively tantalizing written copy.

Whether as an introductory blurb on the home 
page or detailed description of a product, the 
diction oozes decadence and enjoyment.

“Warm, sugary,” “fresh,” “sweet 
sticky,” “freshly-made,” and 
more… How many semantically 
relevant adjectives can you fit 
into one sentences?

The personification of the 
product adds a lot of 
personality to what could’ve 
been a bland product 
description.



The Our Story 
page features 
attractive photos 
of its storefront 
and its brand 
values.

The photos 
reaffirm the 
brand’s classic, yet 
clean & modern 
visual identity.

Our Story



Hanna’s publishes 
articles on its services 
to reiterate its appeal 
as a catering partner. 
Their use of second 
person in their written 
copy and their 
mouthwateringly vivid 
photos establish the 
raw appeal to any 
given reader.



Menu Highlights

Highlights best flavors for new 
customers with enticing images



Store Hours

Store hours easily 
accessible in the footer 



Detailing their brand strategy with hints of their history

Explaining how their tea is sourced Describing their staff (could use more pictures)

Media coverage and sponsors 
looks professional



Menu displays 
photos alongside 
the items in an 
unique way

Highlights their 
appearances in the 
news

Full page spread 
gallery of products 
or people enjoying 
products



Content Dairy Queen Somisomi Hanna’s Gotcha Tea Hammond’s

Menu X X X X

Menu Highlights X X

“Our Story” X X X

Locations X X X X

Photos of 
product, people, 

and interior

X X X X

Sustainability 
Efforts

X X

Contact Info X X X X

Content Table



Content Dairy Queen Somisomi Hanna’s Gotcha Tea Hammond’s

Shop Hours X X X

Community 
Efforts

X

FAQ X

Sourcing Info X X

Team Profile X

News/Blog X X X

Dietary 
Restrictions

X

Content Table



Summary● Home Page
○ Menu Highlights/bestsellers?
○ Shop Hours

● Menu Page
○ Sustainability Indicators
○ Dietary Restrictions

● Our Story Page
○ Sustainability Efforts
○ Community Efforts
○ Team Profile
○ Sourcing Info

● Locations Page
○ Shop Hours

● Contact Us Page
○ Contact Info
○ Event space/catering

● News Page
● All Pages

○ Photos of product, people, 
and interior

● FAQ link in footer

● We have collected the common content across competitors and requested by our client and 
organized it in the following way. 

● The Home page will contain menu highlights and best sellers, shop hours, and other 
information.

● The Menu page will contain not only the products but also indicators form whether the 
ingredients are sustainably sourced or any dietary restrictions that may apply to the specific 
item.

● The Our Story page will contain information about the owners as well as their sustainability and 
community efforts, information on where their ingredients are sourced, and team profiles.

● The Locations page will contain not only information about the location but also shop hours.
● The Contact page will contain contact information like a phone number.
● The News page will contain any news or media the shop or owners have been featured in. Most 

pages will contain photos, with the home and our store pages focusing on people, the location 
page focusing on interior, and the menu focusing on product. There will also be an FAQ linked in 
the footer.  



Moodboard





Logo Font Header Font Body Font

Fonts



Main Color Palette Potential Accent Colors

Color Palette



Summary
● North Park Creamery wanted to showcase that they are a local ice cream joint made for families and the 

community that serves quality organic ice cream for a good value. 
● Rationale of Images

○ San Diego beaches and North Park show the laid back beach town, community feel commonly 
associated with those areas. These images also have blue and orange hues, which are colors we are 
pulling from for North Park’s color palette for a beachy feel.

○ Farmers markets are bright and colorful with local farmers, commonly known for being unpretentious 
and a provider of organic produce

○ Images of family, friends, and children enjoying ice cream which are all of North Park’s target 
demographic. They all seem relaxed and warm, which the owners of NPC want their customers to feel.

● Fonts
○ Fredoka One is playful header font, pulling from the idea of being unpretentious and likable to children
○ DM Sans is another round sans serif font, but doesn’t look exactly the same as Fredoka One

● Colors
○ Introduced black and white range to offset brightness of beachy accent colors



Final Summary



Bottom Line Summary
● Brand

○ We need to communicate North Park Creamery’s promise to quality and family friendliness with a strong 
and consistent visual identity

○ We need to balance the playfulness of our typefaces and bright accents with thoughtfully planned 
composition and organization

● Features & Functionality
○ We need a well-organized, interactive menu that effectively communicates its highlights and updates
○ We need contact information to be easily discoverable to allow for venue/catering booking, questions, etc.

● Site Architecture
○ We need clear and concise primary labels immediately available in a single nav-bar, including “Home,” 

“About Us,” “Menu,” and “Contact.”
○ We want consistency between mobile and desktop interfaces.

● Content
○ We want to highlight menu content as soon as possible by prioritizing quality photos
○ The site’s copy should emphasize North Park Creamery’s commitment to ethically sourced, quality 

ingredients and fostering connections with its community.


